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MARLBORO 


Marlboro share change vs. out of stock change. 


TOTAL MARLBORO 
SHARE CHANGE VS OOS CHANGE 
BY C-STORE REGION 
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MARLBORO 


Trade class shifting is still evident for the industry. 
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MARLBORO TRADE CLASS SHIFTING 

% VOLUME CONTRIBUTION TO U.S. 
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CARTON SHARE REMAINS FAIRLY FLAT. 
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CONVENIENCE STORES CONTRIBUTED 77% TO MARLBORO S POST MLP 
GROWTH. 


C-Stores 


Spmkts 


TRADE CLASS % CONTRIBUTION AND % CONTRIBUTION TO GROWTH 
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MARLBORO BRAND AUDIT 




MARLBORO OUT OF STOCK BY REGION 
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MARLBORO BOXWIWSTOCK 
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MARLBORO BRAND AUDIT 


MARLBORO OUT OF STOCK BY SEGMENT 
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SHARE IN REGION 1 
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PI MARLBORO 

""marlboro'sharOn'regioiTS 
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MARLBOROSHARE IN REGlM 
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LOW % PACK PRICE GAPS. 
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MARLBORO 


MARKETS SHOW A SIMILAR PATTERN. 
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MARLBORO TRADE CLASS SHIFTING 

% VOLUME CONTRIBUTION TO U.S. 
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TRADE CLASS % CONTRIBUTION AND % CONTRIBUTION TO GROWTH 
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MARLBORO PROMOTIONAL SEGMENTATION 




MARLBORO vs. DISCOUNT 
SHARE CHANGE vs. YEAR AGO 

BY SECTION 


CORRELATION = -.9 


INTERACTION COEFFICIENT = -1.35 



3MM DISCOUNT SHR CHNG 

SOURCE: INTEGRATED NIELSEN - 3MM JUNE 1994 VS. YEAR AGO 


scatter trendYR.cht/LLH 


ZiOZ 


Source: https://www.industrydocuments.ucsf.edu/docs/jgdm0004 











